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"In mu’ amalah Islam framework, successful entrepreneurs are individuals who take advantage of every 


benefit of God's gift to the benefit of mankind. To meet these conditions, Islam has a certain etiquette 
that must be implemented by entrepreneurs in discharging these obligations. This is because, in the 
understanding of Islam, the connotation for entrepreneurs is understood as the responsible trustee as 
the servant of Caliph of Allah. Hence, the success of entrepreneurs in Islam is an individual who 
successfully meet both responsibility in perfect. In the entrepreneurship discipline of Islam, it is found 


the existence of certain core values that need to be assimilated in the practice of entrepreneurship. " 


(bin Abdullah et al)”. 
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